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SiIIs grant, training generate jobs

A $350,000 Skills Development Fund grant and
a dedicated job-training partnership are brighten-
ing Brownsville’s economic outlook.

Governor Rick Perry presented the grant to
Keppel AmFELS to train 450 new and existing
workers in welding, blueprint reading, hydraulics,
inventory control, customer service and supervi-
sion.

A global leader in offshore
platform manufacturing, Kep- m
pel AmFELS builds and repairs Ll

“These funds are going to be used in the most
positive ways possible,” said Elizondo. “Skills
Development funding is one way the business
community and the state can work in partnership
for the benefit of both parties.”

Skills grants help companies provide custom-
ized training through partnerships with communi-
ty colleges, technical schools
and community-based organi-
zations.

“We’re proud to sup-

offshore marine vessels. With
roughly 850 employees, the
company employs one of Cam-
eron County’s largest private
workforces and has about 50
contractors.

The grant will help Keppel
AmFELS create 150 new posi-
tions and provide training to 300
incumbent workers, including
welders, electricians, machin-
ists, pipe fitters, sandblasters,
riggers, painters, mechanics,
carpenters, forklift operators,
safety inspectors and office staff.

The company partnered
with Cameron Works Workforce Development
Board, the Texas Workforce Commission (TWC),
the University of Texas at Brownsville and Texas
Southmost College to develop the training plan
and grant proposal.

“The fact that Keppel AmFELS is coordinating
with TWC through the board allows them and us
to maximize the impact of training dollars in the
community,” said Frank Castellanos, Cameron
Works executive director.

The program will provide more than 2,100
training hours for positions that can pay more
than $12 an hour.

“Advanced training for workers in the Rio
Grande Valley will result in a highly skilled
workforce and economic prosperity for the
area,” noted Gilbert Elizondo, Keppel AmFELS
vice president of human resources.

“With training provided though Skills grants,
we are successfully meeting the needs of local
employers to provide the best equipped local
workforce possible,” Castellenos said. “All indus-
tries down here can benefit from opportunities
such as this.”

Governor Rick Perry endorses the Skills
Development Fund check for Keppel
AmMFELS training while Texas Workforce
Commission Chair Diane Rath and
Keppel AMFELS Vice President for Hu-
man Resources Gilbert Elizondo watch.

port companies like Keppel
AmFELS that partner with
local workforce boards and
educational institutions to
create jobs and upgrade their
workers’ job skills,” said TWC
Chair Diane Rath. “Such part-
nerships benefit employers,
workers and entire communi-
ties.”

“Our investments in
workforce training are just as
important as our efforts to at-
tract jobs because economic
development and workforce
development go hand in
hand,” said Perry. “An increased investment in a
skilled workforce will help Texas keep the eco-
nomic momentum we have built in recent years
and expand opportunity for all our people.”

Cameron Works is identifying predominant
area industry clusters, which are concentra-
tions of high-growth businesses and industries in
geographic regions. Industry clusters are inter-
connected by markets they serve, products they
produce, their suppliers, trade associations and
educational institutions from which their employ-
ees or prospective employees receive training.

“Not only have we identified those clusters,
we’re doing a community audit to make the best
use of resources in those primary industries,”
concluded Castellanos.

In addition to the Keppel AmFELS grant, Texas
recently provided $963,282 in discretionary and
other federal funds to help Texas State Technical
College-Harlingen develop an advanced manufac-
turing and integrated systems technology training
and employment program. The state also gave the
college $500,000 to train 450 workers at small and
medium-sized businesses.
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Telvista answers Permian Basm S caII for economlc diversity, jobs

Cooperative efforts helped the Perm-
ian Basin Workforce Development Board
attract a 50,000-square-foot inbound cus-
tomer call center, Telvista, that already
boasts an Odessa workforce larger than
its initial goal of 500 workers.

Through contracting with third-party
companies, Telvista provides customer
service, technical support, sales, in-
formation technology consulting and
customer relationship management to a
variety of midsize and
Fortune 1000 compa-
nies in fields such as
energy, telecom, retail,
travel/tourism and
high-technology.

The $4 million facil-
ity, which occupies 6.25
acres in the Odessa In-
dustrial Business Park,
opened in August 2004
from a partnership among the workforce
development board, the Permian Basin
Workforce Network of Odessa, the Odessa
Chamber of Commerce Economic Develop-
ment Department, Odessa Development
Corp. and Odessa Industrial Development
Corp. Financial incentives came from the
city of Odessa, Ector County, Ector County
Hospital District and Odessa College with
approved 10-year tax abatements.

The company also received a combined
$3.8 million loan-and-grant package from
the Odessa Development Corp. approved
by the city. To help attract Telvista, the
Permian Basin Workforce Development
Board partnered with Odessa College and
secured a Self-Sufficiency Fund (SSF) grant
for $499,785 from the Texas Workforce
Commission (TWC). The grant assists
welfare recipients to be independent of
public assistance and move back into the
workforce. The college provides training

runs the operations
desk at the Odessa
Telvista customer ca
call center.

midsize and Fortune
1000 companies.

Above, a staff member

Right, staff members
participate in training for
the center that serves

re

and classroom instruction to trainees
who fill technical support and customer
service representative positions. To
date, 268 of Telvista’s 618 employees
have been trained through the grant
with average hourly wages between
$7.50 and $8.50.

Debi Mace, operations specialist for
the Permian Basin Workforce Devel-
opment Board, said area high school
vocational tech training instructors
were invited to hear sample calls and
were familiarized with the company’s
purpose in addressing inbound techni-
cal inquiries to confirm that Telvista is not
a telemarketing operation.

No sooner did Telvista hold its grand
opening than the company announced
that it had nearly reached its five-year goal
of 500 employees. Growing client demand
ballooned, and Telvista announced plans
to hire another 400 employees. New esti-

Above, Telvista
staff members
handle customer
care calls for its
customers.

Left, the Telvista
inbound call
center is 50,000
square feet and
opened with a
goal to employ
500 people. It
has expanded
that goal to hire
400 additional
workers.

mates from the city of Odessa’s economic
development office reveal that once the
customer care call center reaches its goal
of 900 workers, the economic multiplier
effect of Telvista’s $16.1 million payroll will
mean an overall injection of approximately
$44 million into the local economy.

With assistance from Realtor C.B.
Richard Ellis, Telvista’s site selection team

narrowed its search from thousands of
cities nationwide. The workforce board
and other economic entities touted the
area’s proximity to the company’s Dal-
las headquarters, the area’s available
workforce, the presence of educational
facilities and the region’s commitment
to growth before the company chose
Odessa.

“It’s provided diversity for our econ-
omy and a chance for employees to
gain new skills in a very state-of-the-art
facility,” said Mace, noting how workers
jumping aboard Telvista’s bandwagon
'h;. have gained essential customer-service

and interpersonal skills.

Before opening its permanent facil-
ity, Telvista set up temporary human
resources functions at the local workforce

center in Odessa, where hundreds of
qualified applicants were screened and
tested under the direction of the Perm-
ian Basin Workforce Development Board.
The board will continue the process at
future hiring initiatives. A Job-A-Thon was
held similar to one chartered in El Paso in
which employers addressed job seekers’
questions while fulfilling their own needs
to find skilled workers via broadcasts
from local television stations.

Ron Goldman, manager of marketing
and public relations for Telvista, attri-
butes the opening’s success to the Perm-
ian Basin’s high-caliber labor market.

“We are extremely pleased with
our choice of Odessa,” Goldman said.
“Throughout the construction, startup

and into our normal operational phase,
everyone has consistently walked the
walk and delivered on their promises. The
support we received has enabled us to ac-
celerate the business we bring to the call
center.”

Once the customer care call center reaches its goal of 900 workers, the
economic multiplier effect of Telvista’s $16.1 million payroll will mean an
overall injection of approximately $44 million into the local economy.
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WorkInTexas.com:
Marking one year
of incredible success

WorkInTexas.com blasted off one
year ago and hasn’t slowed down.

With the launch of the Web-based
job-matching tool in June 2004, the
powerful search engine immediately
began linking employers with new
employees. The ambitious
one-year goal of
signing up
50,000 em-
ployers was
surpassed in
less than nine
months.

Fast-forward to today. We've got
97,240 employers posting jobs to a
receptive audience of 590,849 ac-
tive job seekers. Those numbers are
impressive, but it’s the results that
have blown us away. Since the launch,
198,712 new hires have been recorded.

Whether it’s a small business locat-
ing exactly the perfect employee, a job
seeker finding the right position or a
large company choosing to move to
Texas, WorkInTexas.com boosts the
Texas economy one job at a time.

The Web site works. The tremen-
dous capacity for detailed job descrip-
tions increases job-search accuracy.
Employers can be very specific about
needs, and job seekers can precisely
convey their career experiences.

Rave reviews continue to stack up.
WorkInTexas.com received first place
from the Center for Digital Govern-
ment in its government to business
category. News about the Web site has
appeared in media outlets throughout
Texas and across the United States.
Florida, California and workforce agen-
cies in other states are using WorkIn-
Texas.com as a model for a successful
job-matching Web site.

We can only imagine where WorkIn-
Texas.com can go from here, but we
know we’re heading in the right direc-
tion for the future and for Texas.




SitesOnTexas

New Web site is economic development tool

Modern technology has taken mankind to the SitesOnTexas combines layers of information
far reaches of the earth, space and beyond. Now, about a city or area and produces a map or graph-
Geographic Information Systems (GIS), a mapping ic illustration.
technology, is proving to be the key to unlocking Users’ needs will determine what layers of
what’s in our own backyard. data are combined. For example, researchers may
Launched by the Texas Workforce Commission  need to study the best location for a new store,
(TWC) in coordination with the Governor’s Office, analyze business climate conditions or view the
Economic Development and Tourism, www.Site- % availability of the workforce in a
sOnTexas.extendthereach.com (SitesOnTexas) city.
utilizes Web-based GIS software to “SitesOnTexas is a cutting edge
integrate data and maps in research tool that centralizes
an online format that can vital demographic information
be accessed by sub- Tt essential for businesses to
scribers anywhere they [l make well informed decisions,”
have Internet access. said TWC Commissioner
Using the extensive Representing Employers Ron
data found on SitesOn- o il Lehman. “By making this in-
Texas, users can generate formation readily available

reports, graphs, charts and - — P to employers and work-
maps to convey complex . ——y force development
statistical information in an . ¥ leaders, Texas is
easy-to-understand visual — -.""- able to efficiently
format. This groundbreaking ‘ ' showcase its vast
Web site is available through : : L J resources and pro-
local workforce board staff and — : = : mote the state as
designated economic develop- ; - the best place to do

business.”
- In addition to
conducting high level
comparisons between
Texas regions and other
geographic areas across
America, this tool also
will incorporate external
, ¥ links to other pertinent
v = e Web sites that provide
related site selection, economic
or demographic information, including

ment partners who can
research data on any
location in the United
States.

“Job creation and
retention contribute to
the vibrancy of our Texas
economy. To support this,
TWC is committed to provid-
ing workforce development
services that help both em-
ployers and job seekers retain

a competitive advantage,” said WorkinTexas.com and TexasIndustryProfiles.
Governor Rick Perry. “SitesOn- com.
Texas showcases all that Texas has to offer exist- SitesOnTexas incorporates other tools into

ing and prospective employers by geographically  the reporting and mapping functions, such as
mapping comparative, competitive workforce and TWC’s Labor Market Information database,

industry information.” containing Texas employment and occupational
Using existing data such as Census figures from statistics and an assessment of academic pro-
1970 through 2000, demographics, occupations grams and educational assets throughout the
and employment, and consumer expenditures, state.
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Job-A-Thon provides career leads

The third annual televised Job-A-Thon orga- ——
nized by Upper Rio Grande @ Work in El Paso has i
extended its track record as one of the state’s
most innovative employment initiatives.

Through the organization’s partnership with
four El Paso television stations and five radio
stations, thousands of job seekers participated in
the event — more than twice as many as previ-
ous Job-A-Thons. Four featured employers each
had between 300 to 400 positions to fill, and as
many as 1,400 job orders in the WorkInTexas.com
system were referred.

“Our call takers had handled more than 15,000
calls within five hours,” said Upper Rio Grande @
Work Public Information Officer Sidney Alvarez.
“This event has become a shining example of
everyone’s commitment to boast a healthy eco-
nomic climate here.”

After last year’s Job-A-Thon helped 459 previ-
ously unemployed
citizens find work, the
Job-A-Thon concept
and success garnered
so much attention
that several awards
followed. Upper Rio
Grande @ Work has
been named the 2005
Governor’s Volunteer
Award honoree in the
media category along
with El Paso television
stations KINT-TV and
KDBC-TV, which par-
ticipated in last year’s
effort. The 2004 event’s joint venture with the
city’s business community helped earn the 2004
Theodore E. Small Workforce Partnership Distin-
guished Honoree distinction from the National .
Association of Workforce Boards (NAWB). Other boards —so much that Alvarez S{“d workforce
accolades presented to the Upper Rio Grande @ boards in Odessa and Tyler have implemented

Work system included the 2004 Texas Workforce th(?[i‘l{)vo(\:/vg version's. R ing Labor R
Service to Community and Service to Workers Congl ommlss:jonerh epreseqtmg ffa or Ronny
awards, each for $50,000. ongleton praised such pioneering efforts as an

effective way to advertise available jobs.

“It is very rare for any event to appeal to those
kinds of numbers,” Congleton said. “My number
one priority is to get workers into jobs, and Job-A-
Thons are an innovative example of how deter-
mined we are to promote Texas’ workforce.”

Media representatives broadcast from
the third annual Upper Rio Grande @
Work Job-A-Thon. Thousands of job
seekers called in to inquire about
positions from featured employers and
other job orders.

dressed telephone inquiries
regarding job openings, and
information on wages, job
location and qualification
criteria.

“The media truly under-
= stand that, with their help,

i we're putting El Pasoans

and employers in a better
situation,” said Alvarez. “Other boards should
not hesitate to approach local media and partner
with them.”

The Job-A-Thon has become a model for other

Broadcast live from the Upper Rio Grande @
Work Career Center during breaks in program-
ming and scheduled newscasts, the Job-A-Thons
offered job seekers the opportunity to gather
on-the-spot employment information from an
increasingly large panel of experts. Employers ad-
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WORKFORCE SOLUTIONS

Dedicated to helping Texas employers and job seekers succeed, Texas Workforce Solutions is part
of a statewide partnership that provides local services on a regional level through 28 local workforce
boards. This system gives our customers further access to local and statewide services in a single
location at any one of 286 local Texas Workforce Centers and satellite offices across the state.

Texas Workforce Solutions offers Texans an array of services, including job matching, recruiting,
retention, training and retraining, and outplacement services, as well as valuable information on
employment laws and labor market statistics.

The valuable services of a Texas Workforce Center may include:

* Screening, testing and referring qualified candidates to meet employment needs
* Coordinating interviews and testing, as well as providing meeting space for interviews
* Brokering pre-employment services, such as drug and alcohol testing, background checks etc.

* Providing information and technical assistance on federal and state rules affecting employment
(payday, new hire reporting, unemployment tax and reducing unemployment tax chargeback)

* Explaining information on tax code provisions that favor employment and training (e.g., wage
subsidies, tax credits and tax-free education assistance not related to jobs)

e Continuing an ongoing relationship to assist with human resources needs so businesses remain
competitive and profitable in the marketplace

Local workforce development boards

Alamo

(Alamo WorkSource)

(210) 272-3260
www.alamoworksource.org

Brazos Valley

(Workforce Solutions-Brazos
Valley)

(979) 595-2800
www.bvjobs.org

Cameron County
(Cameron Works)

(956) 548-6700
www.cameronworks.org

Capital Area

(WorkSource - Greater Austin
Area Workforce Board)

(512) 597-7100
www.worksourceaustin.com

Central Texas

(Central Texas Workforce
System)

(254) 939-3771
www.workforcelink.com

Coastal Bend
(Work-Force 1)

(361) 225-1098
www.work-forcel.com

Concho Valley
(325) 655-2005
www.cvworkforce.org

Dallas County

(WorkSource for Dallas County)
(214) 290-1000
www.worksource.org

Deep East Texas

Workforce Solutions Deep East
Texas

(936) 639-8898
www.detwork.org

East Texas
(903) 984-8641
www.easttexasworkforce.org

Golden Crescent

(Texas Workforce Solutions of
the Golden Crescent)

(361) 576-5872
www.gcworkforce.org

Gulf Coast

(The WorkSource - Gulf Coast
Workforce Board)

(713) 627-3200
www.theworksource.org

Heart of Texas

(Heart of Texas Workforce)
(254) 756-7844
www.hotworkforce.com

Lower Rio Grande Valley
(WorkFORCE Solutions)
(956) 928-5000
www.wfsolutions.com

Middle Rio Grande
(830) 591-0141
www.mrgwb.org

North Central Texas
(North Central Texas
WorkForce)

(817) 695-9176
www.dfwjobs.com

North East Texas
(903) 794-9490
www.netxworkforce.org

North Texas

(Workforce Resource)

(940) 767-1432
www.workforceresource.info

Panhandle
(806) 372-3381
www.work2at.com

Permian Basin

(Permian Basin Workforce
Network)

(432) 563-5239
www.pbwdb.org

Rural Capital Area

(Rural Capital Area WorkForce)
(512) 244-7966
www.ruralcapitalworkforce.com
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Southeast Texas
(409) 719-4750
www.setworks.org

South Plains

(WorkSource of the South
Plains)

(806) 744-1987
www.worksourceonline.net

South Texas
(956) 722-3973
www.southtexasworkforce.org

Tarrant County

(Workforce Solutions

for Tarrant County)

(817) 413-4400
www.workforcesolutions.net

Texoma

(Workforce Texoma)

(903) 957-7408
www.workforcetexoma.com

Upper Rio Grande

(Upper Rio Grande @ Work)
(915) 772-2002
www.urgwdb.org

West Central Texas
(325) 795-4200
www.workforcesystem.org



